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Introduction
The bene�ts of marketing your business online are endless. For starters, marketing online allows

you to introduce your product to people across the globe. If you live in a small town or a rural area,

the number of places to market your products or services locally may be very limited.

Even if you do live in a populated area, there may still be a limited number of venues to showcase

your products and services. Thanks to the internet, the world is at our �ngertips. Marketing your

business online allows you to introduce your products to customers around the globe.

That being said, it can be hard to �gure out how to market your business online. With so many

choices, the task can seem overwhelming! Not to mention expensive!

If you are looking for some ideas on how to market your business online – without going broke,

this guide is for you.

This guide contains information on free and low cost ways to market your business. Chances are,

you are very excited about that. After all, why spend money on advertising when you don’t have to,

right?

If you’re answering “yes” to that question right now, you may be wrong!! Let me introduce you to a

concept called “Return On Investment,” or ROI for short. I know this phrase sounds boring, but

please, stay with me for a minute….

Before You Begin

In other words, you have to ask yourself “What am I getting out of this?” Yes, it’s free to put up a

Facebook fan page and you can spend hours adding ‘fans,’ but if none of them buy anything from

you, was it worth it? No, it wasn’t.
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Do you see my point? Free isn’t always worth it. The good news is that there are plenty of ways to

track your ads and �nd out what is bringing you customers and what isn’t. You can Google the term

“ad tracker” to �nd some pretty neat software (some for fee) that can help you with this process.

If you have your own website, you can view your website statistics and �nd out where your visitors

are coming from.

Etsy’s fees are very low. Setting up the shop is free; there is a 20 cent charge for each item you list.

The listing lasts 4 months and includes 5 pictures. When a sale is made, Etsy takes a small percent

of it.

Okay… I gave you my warning. From now on, please track your ads and make sure you are spending

your time and money on things that will be bene�cial to your business!

If you happen to make handmade physical products, a great place to get started in marketing

online is . Etsy is a handmade marketplace that allows people to set up an online

shop to sell their handmade items.

www.Etsy.com

When you sign up with Etsy, you are given your own online shop with it’s own domain. Unlike Ebay,

there are no auctions. Everything you sell on Etsy is for a set price.

And it wasn’t just a waste of time. It was actually a waste of money. Your TIME is worth MONEY,

honey, and instead of wasting it on ads that don’t bring in any bacon, you could be spending your

time making your product. Then, you could buy a $25 ad that brings in 10 new customers.

There are also some services, such as graphic design, that can be sold on Etsy. To �nd out if your

product or service is eligible, read the website’s rules before setting up shop.

Show It O�

http://www.etsy.com/
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In addition to an Etsy shop (or pro�le page on a freelancing website), I do recommend that you set

up your own website with the domain as your business name or your actual name.

For those selling physical products who prefer not to mess with a shopping cart, you can put up

some pictures of your product and link them to your Etsy shop.

Your site should also a bit of biographical info on your business, such as how long you’ve been

doing your craft and why you chose to create a business out of it.

Those with a service based business can create “buy now” buttons in Paypal and place them under

your service description, which will allow clients to purchase your services without having to

install a shopping cart.

There are many similar sites popping up. Some of them include ,

, and .

www.art�re.com

www.trendyindie.com www.zibbet.com

At the very least, your website should include three very important things. For starters, your

website should tell people how to contact you. If you want, you can post your email address and

phone number.

Those of you who o�er services, instead of physical products, can do the same type of thing with

other websites. For example, you could create a pro�le page on any of the freelancing sites, such as

 or .www.guru.com www.elance.com

If you are more cautious, you can simply put up a contact form that people can �ll out. Their

message will be sent to you without them ever seeing your personal info.

http://www.artfire.com/
http://www.trendyindie.com/
http://www.zibbet.com/
http://www.guru.com/
http://www.elance.com/
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A blog, on the other hand, is referred to as “dynamic.” A blog can contain all the same info as

website, but as a blogger, you’ll also want to post regular updates.

If You Write It, They Will Come

These updates can include information on your projects, your inspirations, info on any in-person

events, trade shows, or craft shows you’ll be attending, etc, etc.

The third thing your site should have is a portfolio of your work. You could choose to create a full

gallery of your items, or you could simply have a few pictures on your home page. The choice is up

to you.

Alternately, you could simply create a blog.. but we’ll get to more on that in the next section.

As I mentioned in the previous section, the �rst step in marketing your business online is showing

it o� to people. A blog is a great way to do that.

A blog is a lot like a website, except it’s a bit more interactive. In the past, most websites were

“static” – meaning they’re set up and they don’t change very often. It serves a great purpose as

online catalog.

Obviously, it takes a little more work to maintain a blog, but the results can be well worth it. People

love reading blogs!

Your blog also serves as a wonderful way to showcase your work. You can show o� your projects

start to �nish. For example, those who make physical products could create a time-lapse video by

taking pictures of their product throughout the stages of creating it. Then, they could put all the

pictures together to create a video.
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Just make sure they are including your byline and a link back to your site so that the people who

read it can �nd you!

Someone with a service based business could create a similar video by taking screen shots of a

website or graphic that they were creating.

In addition, you can post information on the uses of your product, as well as the care instructions.

For example, if you are a knitter, you could post some ideas on what to do with sweaters children

have outgrown, information on how turning the heat down and wearing a sweater can save on

energy costs, as well as instructions on how to properly wash and dry a wool sweater.

Those with a service based business can feature information on the bene�ts a person will receive

when using their service.

For example, if you are a virtual assistant, you can blog about how much free time a business owner

will have when they outsource some of their work to you. Time is a priceless commodity, especially

to a busy business owner!

You can also take these ideas and write articles which you can submit to article reprint directories,

such as . By submitting your articles, you are giving other website owners

the permission to publish them. In exchange, they will publish your bio, which you get to write. You

can include links to your own site in your bio.

www.ezinearticles.com

If there is a particular website or blog that you’d like to be featured on, you can email the owner

and ask if they would accept an article from you.

Some website owners only publish original pieces, so be prepared to write an article only for them,

that you do not publish on your own blog or submit to any directories.

http://www.ezinearticles.com/
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Posting on Twitter is sometimes referred to as “micro-blogging.” This site allows you to send

updates on what you’re working on via the web or your mobile phone.

Get Social

Each update is limited to 140 characters, so you need to be sweet, simple, and to the point. You can

choose to follow people. When you are following someone on Twitter, you will receive their

updates. You can reply back to them and have a real-time conversation.

If you have ever marketed your products or services at an in-person event, you’ll know how great it

is to be able to meet your potential customers, strike up a conversation, and form a bit of a

relationship with them. This can really help your sales!

Guess what? You can still do that when you market online! The term for this is “social networking,”

and it can be done through message boards and forums, as well as social media sites, such as

Facebook ( ) and Twitter ( ).www.facebook.com www.Twitter.com

With Facebook, you can set up a pro�le, or page, for your business. Other users have the option of

“liking” your page. In the past, this was referred to as becoming a “fan.”

When someone “likes” your page, it is posted on their Facebook wall. Their Facebook friends can

see it in their timeline, and those people may decide to “like” your business, as well.

Your business page, or pro�le, will have a wall. Use this space to communicate with the people who

“like” your business, post links to your blog posts, announce new items, sales, etc.

When people “follow you,” they will see your timeline. As with Facebook, this is a great way to

introduce people to your business. Again, use Twitter as a communication tool and post links to

your blog posts, announce new items, sales, etc.

http://www.facebook.com/
http://www.twitter.com/
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While those may be the “big names” in social networking right now, there is also LinkedIn, which is

great for professionals. ( )www.linkedin.com

There are also many forums out there dedicated to a variety of topics. No matter what type of

product or service you o�er, you will �nd a complementary forum in which to network and meet

prospective customers and clients.

One of the best things about a forum is that you can create a “signature line.” This will be displayed

at the end of your posts. In most cases, you are allowed to include a link to your website or blog. Be

sure to read each forum’s rules, just to make sure they allow this.

Just remember not to spam! The forum isn’t an open invitation for ads. Instead, take an active part

in the conversation and o�er helpful suggestions.

When choosing a forum to post in, think about your target market and where you’d be likely to �nd

them.

For example, if you make hip baby clothes, try posting on a forum for new moms, speci�cally those

in their 20’s or 30’s who live in urban areas, with a fondness for trendy baby furniture.

This type of woman is much more likely to buy trendsetting baby clothes than a woman who is

posting on a forum created for religious people who live in a rural part of the country.

Commenting on other people’s blogs is another way to get social online. Again, do not spam

anyone. A generic “I like your blog,” will not cut it. Only comment if it is a genuine compliment or

something worthwhile that will add to the actual post.

http://www.linkedin.com/
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Call it a sign of our society, but there are blogs whose sole purpose is to entice people to shop by

featuring various items. One of the most popular blogs of this variety is  , but

there are many, many others.

www.dailycandy.com

Do some research to �nd one that �ts your target market and send in a submission to the editor.

Read their guidelines to �nd out exactly what their process is. Some may want a simple email and

picture of your product while others will want a physical sample.

Another idea is to research the non-shopping focused websites and blogs that your target market is

most likely to visit and pitch your product to the owner. Some of them will feature you simply

because they like your product.

Others may want something out of the bargain. If a site owner seems hesitant to feature you, o�er

to donate one of your products as a prize in a giveaway. Just make sure they are giving you proper

credit as the sponsor of the contest and that they are linking back to your site.

On a side note, be cautious about giving away too much product. Your goal is to a�ordably market

your business. Don’t give away so much stu� that you end up driving yourself into the poorhouse.

In some cases, it will be cheaper to simply buy an ad on a site than it will be to give away one of

your items.

Get Featured

Videos
Earlier, I mentioned that creating time-lapse videos from photos and posting them on your blog

can be a great way to showcase your product. But don’t forget to submit those videos to places such

as  and .www.YouTube.com www.Vimeo.com

http://www.dailycandy.com/
http://www.youtube.com/
http://www.vimeo.com/
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Teleseminars can be another great way to market your products and services. They are easy to

create and you can �nd many free services, such as Free Conference Call

( ) to host and record your conference.http://www.freeconferencecall.com/

Teleseminars

You can provide these teleseminars for free – or you can choose to charge a small fee for them.

If you would like to take a video of yourself demonstrating your product, I recommend the Flip

camcorder. They are a�ordable and easy to use!

Cam Studio o�ers a free screen recorder at ( ). This is perfect for a service

based business owner, if you would like to demonstrate how to do something – such as create a

graphic.

http://camstudio.org/

You can also put together a slideshow and use Cam Studio to record the presentation, as well as

yourself providing an audio overview of the presentation. Again, you can submit this to video

hosting sites.

Don’t forget to post the links to your videos on social networking sites, such as Twitter and

Facebook!

People searching these sites may �nd your video and be introduced to your business that way.

Either way, they are a great opportunity to connect with your audience, tell them about your

product and services, and answer any questions they have.

http://www.freeconferencecall.com/
http://camstudio.org/
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If you are braver, you may want to talk to your guests via computer microphone. DimDim allows

you to share your screen, as well as a slideshow, so you can explain things to your guests.

Another option is to have a “Twitter Party” to market your product or service. TweetGrid

( ) makes it very easy to do this. You will need to choose a hashtag for your party.

This is a pound sign, followed by a phrase, and is used to identify your party. An example would be

#yourbusinessname.

www.tweetgrid.com

To create your party, simply go to TweetGrid and register your party. You will be asked what your

Twitter name is, your hashtag, and the Twitter names of any “guest tweeters.”

Again, don’t forget to announce your teleseminar on social networking sites, as well as your blog.

You want as many people to know about it as possible! If you registered for any forums, announce it

there, too!

An alternative to a teleseminar is an “online party.” You can do this in a web room or via Twitter. I

will give you examples of both below:

Hosting your own online party or web chat is easy –and can be done for free via .

The free room only holds up to 10 people – but that is �ne for smaller events.

www.dimdim.com

This web conference room will allow you to communicate with your guests in multiple ways. If you

are shy, you may want to limit your communicate to a web chat only – where you simply type.

You can set up a free account at , create a survey, and ask the people

who register for the teleseminar what their questions are. This will help you create an “outline” for

your teleseminar. You’ll already know what to say before the call starts!

www.EasyInternetSurvey.com

Online Parties

http://www.tweetgrid.com/
http://www.dimdim.com/
http://www.easyinternetsurvey.com/
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Don’t forget that you can hold your own contest on your own blog! People love to win free stu�,

and if you announce your contest on a social networking site, it may get re-tweeted, posted on

other people’s Facebook walls, blogs, etc, and many people who never knew your business existed

will enter the contest – and be introduced to your business, your products, and services.

The easiest way to do this is to create a blog post announcing your contest, and ask people to leave

a comment on that post as their “entry form.” Don’t forget to include all the speci�cs in your blog

post – such as the time and date of the drawing.

When you promote your Twitter Party, make sure you use the link that TweetGrid gave you. This

will allow your guests to use the grid and keep track of the conversation.

As your followers see your tweets, they will join in on the Twitter Party. When their followers see

the hashtag that they are using, they will become curious and gravitate to the conversation, as well.

Your Twitter Party can introduce many new people to your business!

In an earlier section, I gave you some ideas on how to get featured on other people’s blogs, and one

of those ideas was to donate one of your products or services as a prize in a giveaway contest.

TweetGrid will give you a link to your own party grid containing three columns. The grid will keep

track of any tweets that contain your hashtag, as well as any replies that come to you. The other

column will keep track of the tweets from any guests that you may have.

Contests
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Once you know what works best for you and your target market, stick with it. You will see your

website tra�c – and your sales – go up. And you won’t have to invest a lot of money in advertising

to make it happen!

You will then need to go back to your blog comments to get that person’s email and contact them.

If you have a physical product you will need to ask them for their mailing address.

Heading

If you have a service business, the prize could have been a free graphic, and you will then need to

contact them to �nd out what ideas they have about their graphic, what they would like, etc.

Some of the people who did not win may end up purchasing your product or service. As they

entered your contest, they pictured themselves using it – so they may not be able to live without it!

Conclusion

As you can see, there are many, many ways to market your business online for free and low cost.

You don’t have to try all of these methods at once. Trying too many things at the same time could

stress you out! And that could lead you to give up marketing altogether!

Instead, try one new idea per week. See which methods you like best, and which ones give you the

best results.

When it comes time to pick a winner, I �nd the old “picking a number out of a hat” method works

great. If you had 15 people leave a comment, cut 15 strips of paper, and write a number on each one.

Fold the strip and place it into a container, then draw one out. If you chose number 5, the person

who placed the �fth comment wins.
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Visit us at to view and inquire about our marketing services.www.classytechnology.com 

https://www.classytechnology.com/

